
model – formerly known as appli-
cation service provision (people
selling it will tell you the new
version is subtly different) – is a
bit of a chestnut but the drive
from people who think “why can’t
I work as efficiently as I can
conduct my private life online” is
growing, as Intel chief Paul
Otellini remarked at Oracle Open
World – see quote box, previous
page. “When we talk to end cus-
tomers, they say if the accountants
provided [online services] it
would be really useful – so it’s a
bit of a Mexican stand-off.”

The idea of an account-
ant  being able  to
glance at every trans-
action a customer
makes in real time is
somewhat utopian.
“The question is
whether the business
owner real ly  cares
whether the accounts are
online or on a hard disk under the
desk – I’m not convinced they do,”
says MYOB’s Crompton. “The
idea of an accountant jumping into
the accounts every few days isn’t
all that realistic.”

The issue of trust will also arise:
time and time again the opportu-
nity to put sales and marketing or
accounts online arises and the
question of who is offering the
service does too. Crompton agrees
that the crunch will come when
banks, perhaps, offer this as a
service to business customers. Or
when Google does it as an adden-
dum to its Google Docs service, or
when the Microsoft model takes
off – so that business customers
get accustomed to the facilities it
offers online.

CODA’s Turner confirms that
his company is also ready for the
revolution, when and if it comes.
“While [software as a service]
has proved itself in the CRM
market with increasing user
acceptance, we believe it is still to
be proven as a mass-market
option in the finance space –
accountants remain instinctively

cautious. The capability of the
technology is certainly not an
issue, and our belief is that users
will become increasingly com-
fortable with on-demand finance
software,” he says.

“Currently it is smaller but
growing businesses who mostly
opt to rent IT systems and applica-
tions rather than buying and
maintaining them, and the on-
demand trend is further forward in
North America than in Europe.
There are still few established
enterprise and mid-market vendors

in the market, since most are
start-ups, so CODA will

be well positioned
when it  releases
CODA 2go in 2008.”

All of this will
a f fect  the ways
clients expect their

accountants  to
behave. An immediate

response is already desir-
able; logging on to an accountant’s
extranet and checking that your
tax return has been received, read
(or at least opened) and preferably
submitted before 31 January is
technically possible now and once
the clients start demanding it the
accountancy profession needs to
wake up to that fact.

It seems only a year since this
magazine – indeed, this journalist
– was predicting an increase in
online services as one of the most
likely new developments of the
forthcoming year. It’s started hap-
pening but the market has been
slow to pick it up.

This is perhaps not surprising in
an industry that adapted to some-
thing as basic as Windows so
slowly; all that can be certain is
that the technology is there if
the participants in the industry
show some willing. ■
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“Our belief is that users will be
increasingly comfortable with
on-demand finance software”

GUY CLAPPERTON is a

freelance business journalist

specialising in information

technology.

Software
preview

Check out Microsoft’s

Office Accounting

package at www.

msofficeaccounting.

co.uk

If you use WiFi “hotspots” at

airports and cafés, then read on… Do

you know who owns the hotspot

you are connecting to? Increasingly,

hackers are easily creating rogue

WiFi connections simply using a

special USB thumb drive that acts as

an access point. The access point

can be named to look like the

legitimate WiFi hotspot (hence its

nickname: “Evil Twin”) and because

the perpetrator’s laptop can be

hidden in a bag close to where you

are working, their network may

have the stronger signal, which draws people to it. Once you’ve

logged-on to the evil twin, all it takes is some basic programming

for them to capture your credit card details when you log on, steal

other personal information from your computer and redirect you

to bogus sites they have set up.

Here are five steps to help protect you:

1 Make sure the access point is legitimate and don’t set your 

wireless card to connect automatically to any available 

network.

2 Encrypt and password-protect sensitive data. 

3 Use a virtual private network (VPN) or a secure Citrix Solution.

While this will protect your company data once you’ve logged

on, it will not protect the credit card details you may use to log-

on. Consider using only one credit card for online transactions.

4 Use an updated personal firewall and ensure that file sharing 

is switched off.

5 Be aware of your environment, especially in crowded places.

Protect yourself from laptop theft

Recent figures from UK police forces show that nearly 100 laptops

a day are reported stolen – and you can be sure that more will go

unreported. Replacing a laptop is not expensive, but what price

would you put on the data contained? When considering the risk

of losing a laptop, there are two main data considerations:

retaining use of the data stored, and protecting the data taken

from malicious sale or use.

Here are five steps to help protect you:

1 Employ a data encryption system, so the stolen data is 

useless.

2 Use strong but memorable passwords and never use the

“remember this password” feature of Windows.

3 Use a storage device that enables quick daily back-up of all 

essential data.

4 Regularly audit your laptop to minimise the amount of sensitive

data stored.

5 Try to keep your laptop in a less obvious place, such as a 

briefcase, rather than a laptop bag.

DAVID PAINE is technical services manager for Castle Computer

Services. For help and advice on remote working email

info@castle-cs.com, call us on 0845 230 1314 or visit

www.castle-cs.com

Play it safe

David Paine explains how 
you can protect yourself 
when you use your laptop 
away from the office

IN ASSOCIATION WITH

Beware the “evil twin”


